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ABSTRACT 

The relationship between mood and information 
processing, particularly when reviewing the Elaboration Likelihood 
Model of persuasion, lacks conclusive evidence. This study was 
designed to investigate the hypothesis that information processing 
would be greater for mood-topic congruence than nbn mbod-tbpic 
congruence .Undergraduate students (N=216) were induced with either a 
dysphoric, neutral^ or elated mood condition and given either a 
strong or weak counteratti tudinal appeal supporting senior 
comprehensive examinations . Depending on condition, subjects were 
informed that the examinati ions would be implemented either within 6 
months (high personal relevance) or within 10 years (low personal 
relevance ) . A 2 x 2 x 2_AnalysIs of Variance and the 
Ryan-Eih6t~6abriel-Welsch-Q_ Individual comparisons method were used 
for .group and.cell comparisons; Theresults showed that dysphoric 
subjects elicited more favorable att I tudesunder the strong argument 
condition than did subjects within theelated condition . Dysphoric 
subjects therefore engaged in more effortful processing than did 
elated subjects. Personal relevance appeared to have no significant 
effect . in either af f e*ct ive condition ; in the neutral mood condition 
with high personal relevance , more favorable att I tudes toward the 
message occurred within the strong argument condition than within the 
weak argument. condition. Little significant message scrutiny occurred 
in the lpw relevance conditions. Overall results suggest that 
mood- topic congruence elicits more diligent processing of a 
counteratti tudinal appeal. (Author) 
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Abstract 

The relationship) between mood and information 
processing^ particularly when reviewing the Elaboration 
Likelihood Model of persuasion, lacks conclusive evidence. 
This study was designed to investigate the hypothesis that 
inf or mat ion processing would be greater for mood-topic 
cong ruence than non mood-top i c congruence - Two hund red 
sixteen C557. -female, 457. male] subjects were induced with 
either a dysphoric, neutral or elated mood cond i t ion and 
given either a strong or weak coun terat t i tud i na 1 appeal 
supporting sen ior comprehensive exams - Depend i ng on 
cond i t ion , subjects were informed that the exams would be? 
implemented either within 6 months Ch lgh personal relevance] 
or within 10 years C low personal relevance] - A 2 x 2 x 2 
Analysis of Variance CANOVA] and the Ryan-Einot-Gabr iel- 
Welsch—Q CREGWQ'J individual compar i sons method were used for 
group and cell comparisons- The results suggest that 
dysphoric sub jec ts el ic i ted more f avorab 1 e at t i tudes under 
the strong argument cond i t ion than sub jects within the 
elated condition- Dysphoric subjects therefore engaged in 
more ef f or t f u 1 processing than elated subjects- Personal 
re levance appeared to have hd significant effect in e i the j 
affect i ve cond i t ion . In the neutral mood condition with 
high personal relevance, more f avorab le attitudes toward the 
message occur red wi th in the strong argument cond i t ion than 
the weak argument cond i t ion - Little significant message 
scrutiny occurred in the low relevance cond i t ions- Overal 1 
resu 1 ts suggest mood—topic congruence elicits mora diligent 
processing of a coun terat t i tud i na 1 appeal- 



INTRODUCTION 

A void in the literature exists pertaining to the relation- 
ship between mood and the Elaboration LiKelihood Model of 
Persuasion, Bower (1981) states that affective structures are 
an integral part of a person's cognitive schema and when activated, 
become focused on schema-consistent material; Therefore, when a 
depressive state is induced, for example, activation is spread 
into associative schemas and depressive-type information is 
elaborated upon. Therefore, a depressive mood may elicit a more 
careful and effortful consideration of evidence in support of a 
mood congruent (negative) advocacy than is elicited when a 
neutral or elated mood exists. The present study provides an 
initial examination of the relationship between mood and infor- 
mation processing regarding a negative or counterattitudinal 
aavocacy as conceptualized in the ELM (Petty & Cacioppo, 1986) . 



METHOD 
Subjects 

Two hundred sixteen undergraduate students (55% female, 45% 
male) enrolled in introductory psychology courses were the subjects. 
All subjects received course credit for their participation in the 
experiment . 
Independent Variables 

1. Mood- the independent Variable (IV) of mood was manipulated 
by inducing either an elated, neutral, or dysphoric 
affective state using Velton's (1968) rnood induction 
technique. 

2. Argument Quality- the IV of argument quality was mani- 
pulated by using either a strong message with cogent 
supporting arguments or a weak message using specious 
arguments relating to a proposal to institute mandatory 
senior :omprehensive exams at OU (a counterattitudinal 
recommendation) . 

5. Personal Relevance- P.R. was manipulated by conveying 
to the students that either the comprehensive exams, 
would be implemented in 6 months (thus affecting t hem- 
high personal relevance); or 10 years (not affecting t hem- 
low personal relevance. 
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Dependent Variable 

An attitude measure Bases on a 9-point Likert type scale 
(harmful-beneficial, wise-foolish, good-bad, and favorable- 
unfavorable) was used, and the 4 sub-scales were summed to obtain 
an overall attitude measure. 
Procedure 

Students were first asked to complete the Beck Depression 
inventory (BDI) in order to screen those who may oe dysphoric prior 
to tne experiemnt . They were then informed that they would be 
participating in 2 stuaies: the first investigating mood 
induction procedure and the 2nd involving senior comprehensive 
exams. Subjects then completed form A of the Depressive Adjective 
Checklist (DACL), followed by Ve J ton's (1988) mood induction 
technique. Form B of the DACL was then administered, and students 
were told that experiemnt 1 was now complete. An introduction to 
the 2nd experiment was then given, followed by a short description 
of the source, a personal relevance statement, and the message. 
Students were then instructed to complete the various dependent 
variable measures and form C. They were debriefed and thanked. 

Predictions 

1; When the depressive mood state was induced, oiiiigent 
processing of the message was expected. Thus, when the 
message consisted of strong supportive arguments, 
favorable attitudes were expected. When the message 
consisted of weak supportive arguments, less Favorable 
attitudes were expected. Mo effect for personal 
relevance was anticipated. 

2. When the elated mood state was induced, little careful 
processing of the message was expected. Thus, no 
differences in resulting attitudes were expected across 
argument quality or personal relevance conditions. 

3. When the neutral mood was induced, differential effects 
for personal relevance and argument quality were expected. 
For conditions of high personal relevance, greater 
message scrutiny was expected with favorable attitudes 
resulting from strong arguments and less favorable 
attitudes in response to weak arguments. For conditions 



5 

ERIC 



of iow personal relevance, little message scrutiny Has 
expected; thus no differences in resulting attitudes 
regardless of message quality; 

RESULTS/DISLUSSS1UN 

Analysis of data was completed using Analysis of Variance 
(ANOVA) anc Ryan-Einot-Gabr iel-Welsch-Q (REGWQ) individual com- 
part sens methods ; 

The mood induction procedure showed significant results (£ = 
49.17, £ <^ .0001), thereby Verifying that the mood inductions were 
effective. Mood was also maintained throughout the length of the 
experiment (F = 8.63, p_ <\0003); for the posttest measures. 

Overall ANOVA' s conducted on the attitude measure to test the 
argument quality manipulation also yielded significant results. 
The elated mood group (F = 4.11, p< .009), the neutral mood group 
(F = 6.04, p < . 001 ) , and the depressed mood group yielded 
significant difference results (F =■ 5.91, p< .0012) on the attitude 
measure between strong and weak argument conditions indicating that 
the manipulation was successful. 

Results between cells among mood groups were largely consistent 
with the predictions. Within the depressive condition, more 
favorable attitudes were elicited when strong arguments were used. 
As predicted, subjects hearing weak arguments indicated less 
favorable attitudes. Personal relevance had no significant effect 
on attitude measures as predicted. 

Within the elated mood condition, no significant differences 
in attitude occurred among cells, thus suggesting that little 
dilligent processing of the message. Again, personal relevance 
had little effect, nor did arguemnt quality. 

As expected, differential effects occurred within the neutral 
mood condition. Subjects attitudes were influenced by message 
cuality under conditions of high personal relevance. Thus, 
strong arguments resulted in more Favorable attitude? than weak 
arguments. For tne iow personal relevance conditions, little 
message scrutiny apparently occurred. Thus, there were no dif- 
ferences in attitudes resulting from exposure to strong or weak 
arguments. 

Overall results support the mood/topic congruence hypothesis: 
Students appear 10 process a message better if message is congruent 
with the respective affective state. 
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(> = ) indicate prediction 

(Aj B) represent actual results, with same letters signifying 
no difference between cells 

Results between cells among mood groups were largely 
consistent with the predictions. 
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